
No. 1101. Communications Industry—Finances: 1997 to 2000

[In millions of dollars (180,814 represents $180,814,000,000). Covers publicly reporting media and communications companies
with revenues of over $1 million in 13 media and communication industry segments. Minus sign (-) indicates loss]

Industry
Revenue Operating income

1997 1998 1999 2000 1997 1998 1999 2000

Total . . . . . . . . . . . . . . . . . . . . . 180,814 206,226 232,600 276,383 22,738 25,687 22,643 11,780
Broadcast television. . . . . . . . . . . . . . . 23,933 26,483 28,372 33,266 4,888 5,057 5,137 6,825

Television network companies . . . . . . 17,977 20,147 21,459 25,612 3,093 3,179 3,363 4,834
Television station broadcasters . . . . . . 5,956 6,336 6,914 7,655 1,795 1,878 1,774 1,992

Cable and satellite television . . . . . . . . . 36,276 38,332 44,146 57,053 3,388 3,561 1,931 1,617
Cable and satellite providers . . . . . . . 27,027 27,508 32,315 43,047 2,049 1,638 200 -401

Radio broadcasting . . . . . . . . . . . . . . . 3,101 3,518 4,681 7,001 672 804 1,107 1,516

Entertainment . . . . . . . . . . . . . . . . . . . 27,362 36,243 39,510 42,443 1,769 3,561 4,095 3,455
Filmed entertainment . . . . . . . . . . . . 14,406 17,582 18,424 18,378 747 1,020 1,251 1,112
Recorded music. . . . . . . . . . . . . . . . 8,788 9,544 10,672 11,433 534 604 627 1,078
Interactive entertainment and
information . . . . . . . . . . . . . . . . . . 4,168 9,117 10,414 12,631 487 1,936 2,217 1,265

The Internet . . . . . . . . . . . . . . . . . . . . 4,596 5,717 9,067 14,756 -757 -1,485 -4,457 -13,080
Internet content providers . . . . . . . . . 177 355 838 1,700 -353 -367 -1,165 -2,908
Internet search engines. . . . . . . . . . . 100 304 679 1,346 -64 -60 7 143
Internet service providers . . . . . . . . . 4,318 5,059 7,551 11,710 -340 -1,059 -3,299 -10,315

Newspaper publishing . . . . . . . . . . . . . 21,120 22,200 23,941 25,016 4,368 4,552 5,272 5,419
Consumer book publishing . . . . . . . . . . 3,584 3,375 3,359 3,408 273 129 230 365
Consumer magazine publishing . . . . . . . 7,230 7,550 7,378 7,458 803 879 963 975
Business-to-business communications. . . 1,674 1,831 2,003 2,157 244 231 253 345
Professional, educational and training . . . 9,656 10,957 12,494 14,643 632 989 976 -1,316
Business information services . . . . . . . . 18,632 21,513 23,637 28,127 3,360 3,697 3,463 2,516

Financial information. . . . . . . . . . . . . 12,195 13,477 14,458 16,421 2,557 2,680 2,728 2,562

Marketing services. . . . . . . . . . . . . . . . 20,715 25,341 30,631 37,405 2,243 2,838 2,708 2,036
Marketing services holding companies . 13,885 16,199 18,407 20,407 1,491 1,924 2,141 2,476
E-marketers . . . . . . . . . . . . . . . . . . 806 1,127 1,816 2,533 -114 -205 -573 -1,395

Miscellaneous publishing . . . . . . . . . . . 2,934 3,166 3,380 3,649 856 875 966 1,108

Source: Veronis Suhler Stevenson, New York, NY, Communications Industry Report, annual (copyright).

No. 1102. Media Usage and Consumer Spending: 1996 to 2005

[Estimates of time spent were derived using rating data for television, cable and satellite and radio, survey research and consumer
purchase data for books, home video, Internet, magazines, movies in theaters, newspapers, recorded music, and video games.
Adults 18 and older except for radio, recorded music, movies in theaters, video games and Internet where estimates include
persons 12 and older]

Item 1996 1997 1998 1999 2000
2001,

proj.
2002,

proj.
2003,

proj.
2004,

proj.
2005,

proj.

HOURS PER PERSON
PER YEAR

Total . . . . . . . . . . . . . . . . . 3,297 3,279 3,306 3,434 3,472 3,519 3,560 3,583 3,619 3,649
Television . . . . . . . . . . . . . . . . . 1,559 1,544 1,551 1,588 1,633 1,643 1,655 1,649 1,673 1,679

Broadcast TV . . . . . . . . . . . . . 985 923 884 867 862 867 865 847 852 847
Network stations 1 . . . . . . . . 809 750 710 706 801 806 804 787 791 786
Independent stations 1. . . . . . 176 173 174 162 60 61 61 61 61 62

Cable and satellite . . . . . . . . . . 573 620 667 720 771 776 789 802 821 832
Basic cable and satellite . . . . 485 519 566 617 635 639 653 666 669 678
Premium cable and satellite . . 88 101 101 103 136 137 137 136 152 154

Radio . . . . . . . . . . . . . . . . . . . . 973 964 936 967 961 981 985 990 995 998
Recorded music . . . . . . . . . . . . . 292 270 283 289 263 250 247 246 244 243
Daily newspapers . . . . . . . . . . . . 162 159 156 154 151 149 148 146 145 144
Consumer magazines . . . . . . . . . 112 112 111 110 107 106 104 103 101 100
Consumer books. . . . . . . . . . . . . 100 95 97 98 90 89 88 88 86 84
Home video 2 . . . . . . . . . . . . . . . 54 53 55 55 59 62 67 70 74 81
Video games . . . . . . . . . . . . . . . 25 36 43 61 70 79 90 97 103 115
Box office . . . . . . . . . . . . . . . . . 12 13 13 13 12 12 12 12 12 12
Consumer Internet. . . . . . . . . . . . 10 34 61 99 124 149 164 182 187 194

CONSUMER SPENDING PER
PERSON PER YEAR (dol.)

Total . . . . . . . . . . . . . . . . . 496.87 523.49 564.43 613.05 640.86 678.06 714.28 748.97 771.55 795.50
Television . . . . . . . . . . . . . . . . . 138.96 153.11 165.56 179.89 192.82 207.17 222.76 237.50 251.60 266.33

Broadcast TV . . . . . . . . . . . . . - - - - - - - - - -
Cable and satellite . . . . . . . . . . 138.96 153.11 165.56 179.89 192.82 207.17 222.76 237.50 251.60 266.33

Radio . . . . . . . . . . . . . . . . . . . . - - - - - - - - - -
Recorded music . . . . . . . . . . . . . 57.47 55.51 61.67 65.13 62.80 61.98 62.38 63.80 65.16 66.59
Daily newspapers . . . . . . . . . . . . 52.84 52.81 53.30 53.65 53.32 54.30 55.21 55.87 56.44 56.70
Consumer magazines . . . . . . . . . 39.51 40.33 40.57 40.30 39.50 40.02 40.48 40.95 41.42 42.50
Consumer books. . . . . . . . . . . . . 72.68 72.26 75.62 80.43 77.64 78.90 81.24 83.97 83.66 83.37
Home video 2 . . . . . . . . . . . . . . . 85.98 85.63 92.38 95.39 109.22 120.20 124.98 129.71 131.42 132.40
Video games . . . . . . . . . . . . . . . 11.47 16.45 18.49 24.45 24.65 27.69 31.01 33.28 35.01 38.49
Box office . . . . . . . . . . . . . . . . . 27.11 28.88 31.23 33.11 32.49 33.13 34.17 34.96 35.08 36.46
Consumer Internet. . . . . . . . . . . . 13.24 20.87 27.63 41.77 50.63 57.37 64.90 71.90 75.15 76.38

- Represents zero. 1 Independent stations included UPN, WB, and PAX affiliates through 1999. UPN, WB, and PAX affiliates
moved to network stations in 2000. 2 Playback of prerecorded tapes only.

Source: Veronis Suhler Stevenson, New York, NY, Communications Industry Forecast, annual (copyright).
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